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Media Analysis
The choices behind the media on “How #BlackLivesMatter and #MeToo Went From Hashtags to Movements” were made effective by the fact that they were strategically implemented.  To start with, they were addressed to the right audience. Considering what Patrisse Cullors, co-founder of Black Lives Matter states, when considering to change a hashtag to a movement, they had to consult and ask the black people what they thought about it (ELLE, 2018. In addition, the context of the media was based on facts, making the choices effective. For both Patrisse and Tarana to come up with the movements, they had to carry out investigations and study how the black people were being mistreated (ELLE, 2018). According to ELLE (2018), the message of the media reached the right people because according to the media, it is stated that it was meant for the black people and it reached to them as a call for action other than an act of anger as the two ladies stated. The media was effective at the time because it addressed issues that affected people at that time and it was addressed directly to the affected audience. Considerably, the media would be effective even today because the factors that made it effective then are still happening, for example, the latest issue of George Floyd. 
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